Student Names:  											

Design a Magi Market Store Promotion

Part 1:  Directions:  You and a partner will work together to design a store promotion that is directed at our customers, the students.  Select an existing snack or beverage product currently sold in the school store, or introduce a brand new product (must meet guidelines).  Develop a sales promotion that will run for one week (select one week of your choice).  You will create the promotion, one flier, and a minimum of two ways to announce your promotion within the school that gets the attention of your target market. Each product can only be used once.  So your idea must be presented to the instructor and approved.
Read the article 8 Steps to Creating an Effective Sales Promotion. The Link is on our web page. Answer the following questions.
1. Summarize what you and your partner think are the most important aspects (plural—do not answer with one point) of creating a sales promotion from what you learned in the article.  




2. Step 1:  Generate ideas for a Sales Promotion you will use in the school store:  Look at the many types of consumer sales promotions you learned about in your notes for Chapter 17.   Create three types and jot down your ideas you could use to create a promotion for a snack or beverage product sold in the store.  Ex:  1. Valentines Day incentive 


3. Plan and describe the three ideas from number #2 and describe why you selected each type of promotion?  Ex:  1.  Valentine’s incentive – giveaway a $50 box of chocolates – get your name in the drawing every time you spend $5.00 or more in the store.


4. Every sales promotion needs a purpose or objective.  Read the article (link on our web page) regarding “Common Objectives of Sales Promotions.  Summarize three types of objectives you think would benefit or work for the promotion ideas you listed above to use in the school store.




5. From #2, develop a purpose/objective for your school store sales promotion ideas and describe it here.




6. What dates will you use as a beginning and an end for each promotion idea from #2?




7. Now narrow down and select just one of the three ideas you had in Number 2.  This will be what you will plan out going forward.  Every good promotion has a good tag line to introduce it.  Here are a few examples.  Write several ideas of what you will use and choose the best one for your promo:
     Examples:  Catchy & Creative
· Sometimes all you need is a little vase lift  (retailer selling vases)
· Temperatures Fall, Style Rises (retailer selling coats)
· Celebrity Favorites (retailer selling accessories that Hollywood is wearing)
· Coolest modern desk on the job…for $149 (retailer including price in the subject line)
· Party Like it’s 1999 Aged Cabernet Special (wine retailer)
· send some. get some. (florist rewarding customers with a $10 coupon for pre-ordering flowers for an upcoming holiday)






Part 2:  Advertising your Promotion:
Our next unit will be advertising.  Begin learning this by reading  Part Two of the Article “How to Promote a Product”.  Answer the following questions:

8. From the article, list the 11 methods of advertising described.  



9. What are the paid for methods of online advertising listed.  



10. Would any of these be an effective way to promote your school store promotion?   Why or why not?


11. What are some of the free types of promotion listed in the article?  


12. Think about your target market and where you will reach them (within the school).  Think of where you find or see information about school.  Are there any options for you to promote within the school like these that can be used?  List where here. 



13. From #7 – 11 above, list which of these would be great ways to reach your target market to tell them about your store promotion.


How will you promote your product to your target market?
14. From questions 8, 10, and 12 above, think about your target market and the many different ways you promote your promotion within the school.  Make a combined list describing where and how you can promote within the school. Think beyond what you listed on the previous page. Be creative.  There are many ways – one answer is a wrong answer on this one.




15. Based on who your target market is, pick two of the ways listed in question 13 that you would use (advertise where you customers’ will see it).  Plan and describe both methods below with where, when, how, and on what dates you would promote.  Promotion would begin before the launch date.

First method you will use to announce your promotion:  					

 	If on social media, develop text/video that would go along with Flier/video Place text in space provided below or URL to link to the You Tube Video.


		Describe your plan to promote the method selected below.  
When will you launch, how, how often will you send announcements out.  Will you need to create a new flier, or can the flier created for the TV be attached to social media.  If a coupon, how will it be disseminated to students etc…..
 

Second method of Media used to announce your promotion:  				

		If on social media, develop text/video that would go along with Flier/video Place text in space provided below or URL to link to You Tube Video.


		Describe your plan to promote the method selected below.  
When will you launch, how, how often will you send announcement out.  Will you need to create a new flier, or can the flier created for the TV be attached to social media.  If a coupon, how will it be disseminated to students etc…..






Part 3:  Creating your Promotional Flier:
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